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In regard to consumer behavior, the current financial crisis has lowered the opportunity for positive change (John, 2011). Here, John explains the changes that have led to the changing of consumer behavior. John also explains how the evolution of business has promoted expenditure economically. In his speech, he explains how thirteen trillion dollars has diminished in the course of the last two years. He goes on by showing how this has left people questioning the future of capitalism, the financial industry and how we have blamed our governments. He went on to advise the consumers that they should use that moment and take it as an opportunity to take control and guide Americans to a new trajectory.
He shows how the consumers have engaged themselves in a state of action and how they are less worried. He also talks about the empowering of the consumers. He related this to the crisis that had happened earlier. These crises include how the rate of unemployment shot high, how low the housing values were, how equity markets went down and how commodity prices became a problem.
[bookmark: _GoBack]According to Weber (2015), Wisconsin Cheese Develops Global is a website created for the board that should be protecting and improving the Wisconsin cheese industry reputation as a technique of extensive content marketing. Patrick Geoghegan who is the senior vice president of the corporate communications at the Wisconsin Milk Marketing Board expresses his feeling of commitment to this board explaining how important it is and how careful it should be taken care of and honored. The brand should be honored by making it visible among its consumers. Five years ago Wisconsin portrayed to be a good and reliable source of cheese mostly cheddar although not that much. This board is able to give information to consumers together with retails and food service experts looking for answers to various questions. In addition, the board helped consumers with the knowledge on how to make cheese. This board was also helpful to consumers in that it issued them with recipes from celebrity chef Ben Ford and also food bloggers. Those consumers that showed interest in cheese industries were provided with learning centers for them to make improvements. Video watching was also another form offer the site issued to visitors regarding topics that related on ways to celebrate Oktoberfest as a holiday for cheese party platter.
The same board has continued inspiring restaurateurs by how it offers its own set of recipes annually and also creates a contest for new recipe ideas. This has been able to create a good challenge for improving the board at large and contributing in its honor (Tesse, 2013).                                                                                                                                                                                                             Unlike in the past consumers are increasingly spending money with value. They have also realized the potential in them and how easy they can get rich. According to Johns research, companies have come up with appropriate ways of connecting with consumers and this has really improved in terms of business. Consumers have moved from being anxious and have engaged in actions. 
Arguably, He gives an example to show how this progresses by showing how people have started using debits cards rather than credits cards. People have started being careful about how they save and make investments which are so different compared to the past. He shows how in the past years, consumers have been really doing weird things and have been suffering out of it. In today’s marketing, the trends have improved compared to the trends of marketing in the past. In the future according to the view of how it is going to be is that the increasing technology will make people more respective to marketing tactics when the material is directly formatted for them. There is a likelihood that the trend will continue to grow due to the improving technology. This will ensure that products and services are easily accessible. 
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